Credit Union Marketing Calendar/Ideas/Themes
Have marketing ideas you’d like to share with other credit unions?  Submit your ideas to publicrelations@mscua.com. 
January, February, March
· Resolve to get FINANCIALLY fit
Promote share accounts, savings products or financial counseling services.

· Start saving for your LOVED ones or Fall in LOVE…with our X!
February themes. Saving theme good for accounts that are frequently opened on behalf of someone else such as children, grandchildren, etc.  “Fall in love” theme can be used with any product.
· Christmas Club Account Promo  
Show members how they can take the stress out of Christmas next year by opening a Christmas club account.  Explain to your members how to calculate the amount they should deposit each month to cover next year’s Christmas expenses.  Tell them to: 1) figure out approximately what they spent last year 2) divide that total by the number of months they have left to save before December and 3) deposit that amount into their account monthly.
· Spend your tax refund twice

Come by the credit union for a share secured loan to pay bills, start a savings account or help clean up your credit. You can also use this opportunity to educate members on the pitfalls of refund anticipation loans from other providers. 

March, April, May
· Spring Cleaning
Home repair loans, home equity loans, etc.

· Spring into…. a new home, the driver’s seat, etc.
1st mortgage loans, used or new car loans
· Spring Fever
Car Loans or any product

· Catch the waves (or the fish!)…with our boat loans

· Forget the chocolate bunnies.  Fill your Easter basket with our nest eggs.
Saving/investment products
· National Credit Union Youth Week Celebration
National Credit Union Youth Week is held in April of each year.  The “National Youth Savings Challenge” is held in conjunction with the event.  CUNA offers free promotional materials for this national credit union initiative.  Visit www.cuna.org and type “Youth Week” in the search box.

May, June, July

·  Let your credit union take you places
 Vacation Loans

· Hit the road…..with our RV Loans

June, July, August 
· Hot rates… 
Credit cards, savings, CDs, etc.
· Christmas in July
Miss out on opening your Christmas Club Account in January?  It is not too late – open one today. (Help members calculate how much they should deposit each month to meet their goal amount.)
August, September
· Back to School
Loans:  tuition/student loans, small dollar loans for school clothes and supplies.

September, October
· Auto prices are ‘falling’
Fall auto loan promotion (while dealers are clearing out their inventory).
· Vacation club accounts (or share accounts)
Summer vacations are over and they were fun - except for paying for them.  Take the stress out of next year’s vacation.  Open a vacation club account today.
· You’re DEER to us

ATV and small dollar hunting supply loans.
· Catch the Savings, Get in the Game, Be your Family’s MVP, etc.
Football themed product promotions.
October – November 

· Holiday loans
· Share draft accounts and/or debit cards
· International Credit Union Day Celebration

International Credit Union Day is held each year on the 3rd Thursday of October.  Free promotional materials are available from CUNA’s website.  Visit www.cuna.org and type “ICU Day” in the search box.
December

· Hold a Holiday open house 

Other considerations:
· Don’t forget to work your member newsletter and promotion for your annual meeting into you schedule.
· Remember that it is not just our product and services that require our marketing attention.  Credit unions are unique, and we need to communicate that to our members.  If members understand what makes their credit union special (not-for-profit, democratically controlled, etc.), why would they even consider doing business elsewhere?  

· If you offer online services, be sure to set aside promotional time for those products as well.

· Consider a member referral promotion. Give gift cards or small dollar account deposits to members who refer X number of members during the month of X. Holding a member drive during October in conjunction with International Credit Union Day (October) is a great tie-in. 
· Take advantage of non-closure holidays or special events as member appreciation days.  Decorate, offer refreshments* and prizes. 

· “We LOVE our Members” – Valentines

· “We are LUCKY to have you!” – St. Patrick’s Day

· “National Credit Union Youth Week” theme 
· “International Credit Union Day” theme
· “We love our members so much it’s SCARY” or “We’re totally BAT-ty for our members” - Halloween

· *Make your members feel really special:  Instead of setting out a table of goodies, take the time to plan.  Create individual pre-wrapped servings (a cookie, plastic wrap and curling ribbon are cheap and go a long way) that member service representatives personally hand to each member as they verbally express their appreciation for their business.  Have some candy or a smaller portion for the kids too.
