Developing Your Media Contact List

· When compiling data on media contacts, maintain separate lists you can turn to when you have a story of particular interest to one or more of your publics (i.e., business stories or community relations). 

· Monitor your own local news or broadcast outlets for contact names. 

· Keep a card file or list of every reporter or editor with whom you have had personal contact; jot down when you last spoke, what you spoke about and any other issues that can be used as a point of reference in your next conversation. 

· Try to get unlisted numbers, home numbers and addresses of reporters you are working with if they are willing to provide that information. 

· If you do not have a specific contact person, address your news to the city editor or financial editor of the newspaper, or the news director of the radio or television station. The switchboard can provide you with their names. Magazines usually list their editors near the front of the book. 

· Purchase a media source book. Local chambers of commerce, state press associations or independent publishers may publish media guides that list contacts in print and electronic media.
